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How to Use This Ebook
Your veterinary business is highly
dependent upon reaching people who
live within a 10-mile radius of your
business. If you’re in a densely populated
area, your radius might be even smaller;
in a rural area it might be as much as
20 or 30 miles. Whatever the distance
from your clinic to your clients’ homes,
you want them to find you online. That’s
where local search comes into play.
In this ebook, we’ll explain how
businesses show up in local searches –
for example, when someone searches
for “veterinary clinics near me” or
“veterinarians in dallas.” We’ll cover the
most important directories (Google®,
Yelp®, Facebook® and a few others) and
offer tips on how to optimize your local
business listings on these directories. We
also offer some advanced tips so you can
talk to your web developer to ensure your
website is optimized for local searches.
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What is local search?
Search engines like Google often show results that
are tailored to the user’s geographical location.
There are two types of local results on Google:
1. A list of businesses on Google Maps:
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2. The organic results that link to relevant
websites:
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Local Business Directories
Local directory websites are where many
customers go to search for and get information
about local businesses. Think about how many
times you’ve gone to Yelp when researching, say,
a new restaurant in town.
The directories we will be discussing in
this guide are:
•
•
•
•

boulevard vs blvd or suite vs ste. Focus your
attention on fixing larger issues, like old
addresses and phone numbers.

Business Directory Optimization Tips
Follow these tips for optimizing your listing:
•

Name: Your business name should mirror
your clinic’s “real-world” brand name.
In other words, use the name known to
your customers, and as it is used on your
storefront, website, brochures, and when you
answer the phone. Don’t be tempted to stuff
keywords into the name on your listing (i.e.
don’t write “Jill’s New York City Manhattan
NYC Vet Clinic Veterinarian Services Dogs
Canines”).

•

Address: It should go without saying that your
physical addresses must be precise, down
to the suite number, so consumers can find
you. PO boxes and mailboxes are generally
frowned upon; they aren’t permitted at all on
Google Maps. (Do you work out of a “virtual”
office? Using the address of a virtual office
isn’t recommended unless it’s staffed during
normal business hours.)

•

Hours: Some directories allow you to set
your hours from 12 a.m. to 12 p.m., Monday
through Sunday, for clinics that offer
emergency services after regular business
hours. Only do this if you can answer those
midnight phone calls!

•

Phone: Although it’s not wrong to use 800
numbers on directory listings, a local phone
number is recommended. Local area codes
send signals about your location to search
engines. Use the same unique local phone
number everywhere online and offline.

•

Categories: Select as few categories as
possible. Stick to the categories that best
describe your overall business model and the
services you provide.

Google Maps
Yelp
Facebook
Other, niche directories

Directories also serve as an important citation
for search engines to cross-reference information
about a business. Local business directories
represent an important piece of the unique
online footprint of a veterinarian clinic, which
helps potential customers find information
about you.

How to Optimize Local
Directories: NAP
Well-optimized business directory listings are
necessary to deliver accurate results to users and
search engines. A complete listing should include,
at minimum, your:
•
•
•

Business name
Address
Phone number

Your name, address, phone (NAP) information
tells customers who you are, where your clinic is
located, and how to contact your clinic.
NAP must be up-to-date across the web to
compete in the local search results. Consistency
is key, but don’t sweat over small deviations,
like commonly used abbreviations in addresses:
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•

Website: Don’t forget to include a link that
points consumers to your website.

Top Directories to Optimize

•

Description: For the directories that have
a description section, write one or two
paragraphs that describe your business and the
services you offer.

•

Photos: First impressions matter. Take the time
to upload quality images of your clinic, inside
and out. Include pictures of smiling employees
and a welcoming lobby to attract customers.

•

Reviews: Online reviews are the new word
of mouth. Many people trust online reviews
as much as personal recommendations. Ask
customers to share their experiences with your
business on the top directories; also, monitor
these reviews and don’t be afraid to respond to
the bad ones.

While hundreds of local business directories
exist on the internet, there are a select
few that attract most users. The first step
when optimizing these is to claim them.
This confirms ownership, so the directories
know the listing is controlled by the business
owner, employee or qualified representative.
Claiming listings is usually done by phone
verification or via email.

However, don’t offer incentives for customers to
leave reviews. Fake and untrustworthy reviews
do more harm than good.
•

Duplicates: Duplicate listings are a detriment
to your local search successes, as well as
confusing to consumers. If you see a duplicate
on any directory, be sure to flag or report it.

Google Maps
Your listing on Google Maps is top priority.
The business information here directly
influences what shows up in Google’s local
search results. Google Maps remains one
of the most widely used smartphone apps
by your potential customers. If there’s one
place you want your business to appear and
attract new customers, Google Maps is it!
Google My Business is the name of the
dashboard you use to manage your Google
Maps information.
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Where to start:
• Create a Google account, preferably using an
email address on your clinic’s domain name (e.g.
joeveterinarian@clinicname.com).
•

Go to https://business.google.com, search for
your clinic in the business name field to see if a
listing exists.

•

Add or confirm all the pertinent information,
and continue.

How to claim
Most businesses are required to verify via postcard. The
postcard should arrive within a week, with verification
code to enter on your account. You may be given the
option to verify by phone or email.
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How to optimize
In addition to recommendations in the previous
section, consider hiring a Google Street View
photographer to create a virtual tour of your
clinic. This panorama view looks nice on your
Google Maps listings.
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Yelp
Yelp.com is a popular destination for customers to search for
businesses – 138 million users seek information from Yelp
through their mobile devices and desktops every month.
You may notice that Yelp is often at the top of Google’s local
search results. Getting found on Yelp is crucial to your local
search strategy because it’s where more and more people go
to find local businesses and read reviews.

Where to start
Create an account at https://biz.
yelp.com/. Search for your business
to see if a page already exists;
otherwise, create page.
How to Claim
A confirmation email will be sent
to the address you created the
account with.
Yelp Reviews
Yelp actively discourages business
from asking customers for reviews,
and has an automated filter that
is triggered by suspicious reviews.
Encourage reviews by pointing
customers to your page using
passive language like “Find us on
Yelp.” You can also share reviews
on your social media channels, link
to reviews from your website, and
request a sticker from Yelp to put
on your window.
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Facebook
Facebook is another very important
reference point for consumers and
search engines to find your business
because it’s the most-used social
media channel in the U.S., with more
than 1 billion users. You probably
already have a page, but do a double
check to be sure all the information is
up to date.
Where to start:
• If you haven’t claimed your page:

•

•

Search to see if a page already
exists.

•

Click “Is this your business” in
the top right corner to request to
manage the page.

If you don’t yet have a page: Go to
https://www.facebook.com/pages/
create/ and select Local Business
or Place.

Other Directories
Additional local directories to
optimize include:
•

Bing Places

•

Apple Maps

•

Yellow Pages

•

Super Pages

•

Dexknows

•

Citysearch

•

Foursquare

•

Angieslist

•

Insiderpages

•

Manta
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Niche Directories
Being found on business directories
that are unique to your industry
or geographical location can give
you a leg up over competitors.
Niche directories for veterinarians
include: affiliated animal hospitals,
industry associations, local
chambers of commerce, newspaper
websites, vendors (e.g. a where
to find our products directories)
and neighborhood/homeowner
association websites.

Tip
Search your clinic or primary keywords in Google, and take note
of which directories are ranking the first and second pages.
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Page Titles and Meta Descriptions

Website Optimization
At this point, you may be wondering where
your website fits into a local search strategy.
Like local directories, your website is
another destination and reference point to
find and learn more about your business.
Consider hiring a specialist or agency
to perform a thorough analysis of your
website for opportunities to improve its
performance.
Here are some DIY tips for your webmaster:

NAP

Ensure updated name/address/phone is
present on all pages of your website, with
the phone and business hours easy to find.
NAP information should be in text form, not
an image, so search engines can also see it.

A website’s page title and meta description are
what you see when viewing search results in
Google. They are opportunities to encourage
people to click through the results to your
website, which sends a signal to the search
engines that when people search for keywords
that are related to your business (“veterinary
clinics near me”), your website has value.
Review your website’s page titles and meta
descriptions with your webmaster to ensure
they are well-written so users will want to
click through and consume your content (see
example below).

Google Analytics
If you use Google Analytics to monitor your
website performance, ask your webmaster if
they’re using URL tracking parameters in the
link of your Google listing (see example below).
Parameters can provide additional insight into
the traffic you’re getting from Google’s local
results and Google Maps. Ask them to use
Google’s URL builder to create a new link for
your listing on Google Maps.

Page Title and Meta Description Example
Page Title
Meta Description

Google URL Builder Example

www.myvetclinic.com/?utm_source=google&utm_medium=maps&utm_campaign=local
URL tracking parameters
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FAQs
I’ve seen businesses update their listings to
reflect holiday hours on Google. How do they
do this?
Google My Business has a section to display
special operating hours on Google Maps. Use this
section to denote holidays that you are closed or
have extended hours. This small action can go a
long way toward improving customer service by
ensuring your information is accurate.
Should I create additional directory listings
for individual veterinarians?
No. This is generally only recommended for solo
practitioners or veterinarians who are very wellknown outside of the clinic. Practitioner listings
can cause issues with duplicate information, or
take reviews away from the clinic’s listing!
What are data aggregators, and should I use
them?
Data aggregators are companies that compile
business information from various online and
offline sources, including business registries
and utility companies. This information is fed to
many of the top directories, including Google,
thus are important sources of information for
local research results. Be sure to include data
aggregators when making major updates to your
listings (e.g. phone number, address).
The top data aggregators are:
•

Express Update

•

Acxiom

•

Localeze

•

Factual
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Thank You

Local Search Resources

We hope you found this guide to local search
helpful. Explore more digital marketing
topics on the NexGardClinic.com/blog, and
sign up for alerts about upcoming webinars.

•

Google My Business Guidelines

•

Moz Local Directory Management Services

•

Reviews Handout Generator
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